Remote Broadcast Cautions
Some of the most severe FCC actions against non-commercial stations stem from remotes at a for-profit event or location. FCC regulations prohibit ANY comparative or promotional language to describe ANYTHING having to do with a remote at a for-profit event or location.  Please review this and make sure that anybody that you interview also understands this (it doesn’t matter who says it, if it goes out over the air).
No No: 
· DO NOT make any qualitative comments about the location – even the weather (“It’s just gorgeous here…”)

· DO NOT make any qualitative comments about the artists – even if they’re true (“He is the greatest harmonica player in the world”).

· DO NOT give any prices for tickets or anything else (“..and they have a special on those little wieners”)

· DO NOT give call to actions (“….you better hurry down now…”)

OK:
· YOU MAY say where you’re at (“we’re broadcasting live from the….”)

· YOU MAY give the dates of the event (“it runs through tomorrow afternoon”)

· YOU MAY say who’s playing and when (“….B.B. King will be playing at 6pm..”)

· YOU MAY give informational information (“… you can log on to ….omegaevents.com”)

Yes, these rules make it difficult for non-commercial stations to do remotes.  But that’s the idea, so please be careful!  

