Internet in cars

Monday, November 15, 2010
Toyota plans to add Clear Channel's iHeartRadio in some cars next year 

That would mark the first time the iHeartRadio app would be available in cars. The app would carry over 750 Clear Channel-owned and operated radio stations along with internet-only radio stations. Toyota Motor Sales VP of Advanced Technology Jon Bucci says, "Personalization is important to our customers. Delivering iheartradio in the vehicle will allow our owners to customize their drive-time experience." Once available, the apps will be integrated into select Toyota models. While little information is available on how Toyota will proceed, CNET speculates that this could be a move by car maker to build data modems into their cars. 

WEDNESDAY, OCTOBER 13, 2010
Internet Radio begins its battle for in-car radio listeners

It has already been announced that Pioneer is making an in-dash internet radio receiver for cars. Automaker Ford will have radios that include Pandora that will work via voice-activation in the 2011 Fiesta model, while Mercedes Benz will also have models that can capture Pandora. Ford is also pushing the envelope with apps. They will be releasing a device called the AppLink SDK, which according to CNET will make a person’s smartphone apps compatible with the Ford Sync AppLink platform for their car radios. Ford has already received over 1,000 proposals for partnerships from app developers to gain access to the Ford Sync system, and some of the app proposals are futuristic. According to CNET, one proposal is for a voice-controlled app that studies local traffic and accident data and warn drivers of impending problems, while another app called “Cloud Parking” would allow users to “identify, reserve, navigate to, and pay for an open parking space.” The AppLink will link with Blackberry and Android phones, but will soon expand to other smartphones soon after.

WEDNESDAY, JULY 28, 2010
Smartphones will link 5 million cars to the Internet by 2015

According to analysis from Frost & Sullivan, car makers are embracing the Internet in autos, and they predict that by 2015, the number of vehicles that connect to the Internet solely through smartphones will surpass 5 million in just North America alone. According to a Frost & Sullivan press release, “Hybrid connected telematics models like the Ford Sync offer huge potential to bring smartphones into the cabin of the car.” Frost & Sullivan’s Global Program Manager Praveen Chandrasekar says, “Gen-Y'ers and technology usage trends in the United States and Europe are driving the use of mobile Internet on new generation smartphones, and downloading apps from sites like Apple is becoming increasingly popular.” Recently, Clear Channel reported that the average user of their “IHeartRadio” mobile radio app spends 3.5 hours a week listening to stations online.

