Doyle: HD Adoption Rate ‘Mixed’ 04.13.2011 Radio World
That’s according to FCC Audio Division Chief Peter Doyle. In an interview with Radio World here in Las Vegas, Doyle noted that 1,627 stations have converted to digital, representing some 16% of total stations. 

He said he's observed the conversion rate slow to “maybe a handful” each month, noting the poor economy likely is responsible for at least part of the change in the adoption rate. Station engineers have told Radio World that cuts in capital expenditures have meant that facilities are tackling the conversion and/or the power increase as they can. And other licensees have yet to be convinced that there's a return on the needed financial outlay for digital radio. 

We’ve reported that 225 FMs have increased their digital power level to more closely boost their coverage areas. This an area of concern for the Audio Division Chief, who said “replicating analog coverage is such an important part of this I would hope for greater broadcaster action to take advantage” of the power increase, which the agency approved last year. Now, stations that qualify to raise their HD power can simply notify the commission. 

HD proponents assume many more facilities would qualify to raise their HD power if the agency approves stations’ ability to raise their digital sidebands unequally or asymmetrically in order to protect neighbor stations from potential interference. IBiquity Digital, NPR Labs, Nautel and WAMU(FM), Washington are participating at the Broadcast Engineering Conference at this show about their tests comparing symmetrical to asymmetrical HD sideband transmission and reception. The latest are field test data to confirm lab test data presented at the fall Radio Show. Several parties have told Radio World they intend to meet with the FCC after this show about the results. 

-- Leslie Stimson 

Has HD Radio Reached a Tipping Point? MARCH 24, 2011
From time to time we hear word that HD Radio is near a tipping point, a point where awareness and interest in HD Radio reaches critical mass and the medium takes off. If Google is any indication, HD Radio has already reached a tipping point, a tip not toward success, but instead toward oblivion. Google Insights is a tool to track interest in a topic or product using search activity as the metric. Type in Charlie Sheen, and you’ll find that interest in Sheen started taking off on February 25th, and exploded on March 2nd. Aside from a secondary peak on March 8th, interest has steadily declined since.


 
The chart above shows interest in Pandora radio. Pandora is an interesting study because despite continued growth over the last few years, interest actually peaked in early 2009. Since then, interest has fallen off 50%. With registered users topping 80 million, maybe everyone knows about Pandora by now and there’s no need to search for it.


 
HD Radio is in a very different place. With limited awareness of HD and very slow set sales, HD needs to be in a growth mode when it comes to search. If we saw growing numbers of listeners using Google to learn more about HD Radio, it might mean HD Radio is gaining momentum, and it is just a matter of time before people start buying HD radios. Unfortunately, interest in HD is declining, not growing. Interest peaked in December 2007, and has been steadily declining since. Each December there is a seasonal peak, as there is for most tech gifts, but interest in each subsequent Christmas season has dropped. Interest in HD has fallen by two-thirds since its 2007 peak.

 
Graphing Pandora and HD Radio against one another shows the dramatic difference between the two service’s arc of interest. The tipping point for HD Radio actually occurred in 2007. It was the year that interest in Pandora exceeded interest in HD, and since then HD interest has steadily eroded. While search interest is just one metric, declining interest is one more negative sign of HD Radio's struggle to gain traction.

As an aside, HD channels are showing some signs of life in Arbitron, apparently fueled by 250 watt FM translator simulcasts. Maybe AM broadcasters should lobby for commercial low power FM allocations rather than more HD power

